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Challenges and Outlooks of Global Gem and Jewelry
Market 2019
In 2018, global gem and jewelry trading was relatively encouraging after the global
economy had recovered. The improvement escalated the number of middle-class populations
and consumers’ purchasing power. Additionally, since overall prices of raw materials--gold, silver
and platinum--changed in negative area, jewelry products’ prices were not extremely high.
Furthermore, many manufacturers shifted to develop their products by employing innovations
and technologies to produce and design wider ranges of products to attract customers to buy
more gem and jewelry products. ResearchAndMarkets.com estimated the global gem and
jewelry market growth in 2018 at an average rate of 5.5 percent 1 compared to the previous year.
The following details sum up challenges and trends which the world’s gem and jewelry trading
market will have to deal with in 2019.

Challenges of Global Gem and Jewelry Trading in 2019
Gem and jewelry products are luxury goods hence their
sales rely mainly on economic condition. Consequently, factors
affecting economy, positively or negatively, will influence
gem and jewelry product demand. Apart from trade barriers,
Brexit and economic policy implementations of major countries,
1
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notable factors affecting global economy in 2019 also
include changing consumer behaviors. If business operators
fail to produce goods which fulfil consumers’ demand or
attract consumers, they will face more difficulties in selling
their products. Details are as follows:-

Worldwide Gems & Jewelry Market by Product, Distribution Channel and Geography - Growth, Trends and Forecasts (2018-2023), Retrieved December
12, 2018. From https://www.businesswire.com

Trade Barrier
Starting from the US’ implementation of trade barrier
policy since March 2018 in order to reduce trade deficit
by raising import duty rates for steel and aluminum from
Canada, Mexico, and the EU. The countries struck back by
hiking import duty rates on goods imported from the US.
However, the world has been keeping its eyes on trade
counterattack between the US and China. So far, there have
been 3 rounds of such counterattack. The US increased
import tariffs on goods imported from China to 25 percent,
totaling over US 250 billion dollars. China responded by
raising import duties on the US imports to China to 25
percent, totaling around US 110 billion dollars. The series of
counterattacks by raising import tariffs could be considered
a trade war.
When President Donald Trump and President Xi Jinping
met after the G20 Summit at the end of November 2018,
China and the US agreed to temporarily postpone another
import tariff hike in order to enter a negotiation to restrain
trade dispute. If the negotiation could not be concluded
within the first half of 2019, the two countries’ economy
will be highly at risk of facing a downturn. Additionally,
trading partner countries will not be able to avoid a domino
effect. Furthermore, from 2019 onward, the countries’ tariff
hikes in 2018 will noticeably inflicting their economy. The
consequences may impair the global economic growth and
eventually lead to a decline in gem and jewelry product
consumption.

Brexit
The UK (England, Wales, Scotland and Northern Ireland)
had held a referendum on withdrawal from the European
2

Union (EU) or “Brexit” on June 23, 2016 and the majority
votes supported the withdrawal. It will officially leave the
EU on March 29, 2019. Though, the UK could be able to
reach the Withdrawal Agreement and Cooperation Dialogue
with the EU before March 29, 2019 and the UK and the EU
have a transition period of 21 months before the complete
withdrawal on January 1, 2021, analysts still predicted that
Brexit would remain a negative factor to the UK’ s economy,
especially if the country enforces its own regulations of
importation, trading and investment which will complicate
trading and investment with the UK. Business operators
may need a while to adjust.

Economic Policy Implementations of
Major Countries
The world’s leading countries have started to lift
economic stimulating measures. Federal Reserve (Fed)
has continuously withdrawn liquidity from the market.
European Central Bank has announced its termination of
Quantitative Easing at the end of 2018. The Bank of Japan
has constantly reduced its asset acquisition. These may
decrease worldwide liquidity level and slow down the global
economy in 2019. The impact is likely to weaken demand
for luxury goods like gem and jewelry products.

Changing Consumer Behavior
Behaviors of modern consumers have been changing
rapidly because of technology which has become extremely
vital in daily life. Consequently, current customers place
importance and rely more on digital platforms. For example,
when consumers want to buy a product, they usually search
for the product’s information on the Internet before making
a decision, buy a trending product or a product which other
customers have shared their experience in buying/using,
and order more products online. Thus, if entrepreneurs fail
to keep up with customers’ demand, do not expand online
marketing channels and do not provide sufficient product
details, it is most likely that their products will remain in stock.
Furthermore, technology also influences new generations,
particularly the millennials2 who use technology skillfully,
are interested in buying technology products and gadgets,
and spend their money on acquiring life experience by
traveling over buying gem and jewelry products. These
factors are challenges which gem and jewelry entrepreneurs
must observe closely. They have to develop their products to
attract more consumers of this group.

The millennials are people who were born during 1981-1996 (a definition by Pew Research Center). They will become the major working group and
primary purchasing power of the market in the future. There are over 1,800 million millennials out of the world’s total populations of over 7,000 million.
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The World’s Key Gem and Jewelry Market Outlooks
The US is the world’s largest gem and jewelry consumer
market. In 2018, the US gem and jewelry market expanded
relatively well as its economy grew solidly. Department of
Commerce estimated the US’ domestic jewelry product sales
in 2018 at approximately US 68 billion dollars, a 7 percent
growth compared to the previous year.
In 2019, the US gem and jewelry market will face a
risk from economy which may grow in lower rates due to
trade barrier measures implemented. There is a possibility
that the country will increase import tariffs on imports of
other countries. Moreover, the Fed has constantly raised
policy rates in order to bring financial policy into a normal
condition. In addition, impacts of the US economic stimulus
by corporate tax cut3 have been subsequently dissolved.
Because of these factors, the International Monetary Fund
(IMF) predicted that the US’ economy in 2019 would grow

at a 2.5 percent rate, a 0.4 percent decrease from 2018.
It had been forecasted that the country’s economy in 2018
would earn an approximately 2.9 percent growth.
As for gem and jewelry purchasing of American consumers,
apart from placing importance on jewelry designs with
distinctive features and stories, American consumers tend
to buy products by considering more about society, labor,
environment and corruption-free business practice. Nowadays,
many business operators in the US have been aware of
the issues. For example, Tiffany & Co. reported its annual
sustainable development which showed an agreement to
carry out its business while being responsible to society and
environment. Therefore, imported goods with sustainable
development, responsibility for society and environment,
transparent business operation, and fair labor treatment
will be desirable in the US market.

2018
The US’ domestic
jewelry product sales

US 68

billion dollars

7%

growth

India is one of the world’s largest producers and
consumers of gem and jewelry products. Regarding its
consumer market, demand for gem and jewelry products
during the past year was driven by middle-class consumers
whose number and income has been increasing in
accordance with the country’s economic development. They
will remain the key factor driving Indian gem and jewelry
market’s growth in the future. India’s economy grew at the
fastest pace in the world. IMF forecasted that in 2018 India’s
economy would grow by 7.3 percent and 7.4 percent in
2019. India’ economy would constantly grow and eventually
become the country with the third largest economy of
the world4 within 2027 (The Economist Intelligence Unit).
At present, around 19 percent of India’s total populations
3
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2019
Predicted Growth Rate
of The US' Economy

2.5%
(1,359.76 million5) are middle-class. It was predicted that
the number of India’s middle-class populations would
double in 20256.
According to a report of India Brand Equity Foundation,
currently, Indian gem and jewelry market is worth around US
75 billion dollars. It was anticipated that the market’s value
would increase to US 100 billion dollars in 2025. Most of the
Indian consumers prefer gold jewelry for speculation and
showing social status. Consequently, India is the country
with the second highest gold consumption of the world
(following China) with an average gold consumption of 849
tons7 per year. Most of the gold supplies consumed have
been used to produce gold jewelry for domestic distribution
and exportation.

President Donald Trump of the US signed the biggest tax reform legislation in 30 years which has taken effect since early 2018. Corporate tax has been
reduced from 35 percent rate to 21 percent.
According to data from IMF stating that in 2018 the top three largest economy were the US, China and Japan respectively. India was ranked at the
seventh place of the world.
United Nations estimates. November 2018.
GEMS AND JEWELLERY. Retrieved November 22, 2018. From https://www.ibef.org
Top 10 Gold Consuming Countries, Retrieved November 22, 2018. From https://www.providentmetals.com

Concerning gem and Jewelry purchasing
trends in India, since current Indian consumers
have accepted western lifestyle, their jewelry
consumption has changed. Indian consumers,
particularly younger generations, are likely
to buy jewelry products with modern and much
diversified designs. Apart from their fondness
in gold jewelry, Indian consumers’ demand
for platinum jewelry, diamond jewelry and
gemstones is likely to increase.
China is considered one of the world’s top
largest gem and jewelry product consumers
with an around 30 percent share of the world’s
overall jewelry consumption. In 2018, Chinese
gem and jewelry market grew in positive
area since its economy had improved and the
government had cut VAT rate from 17 percent
rate to 16 percent. The VAT reduction, which
has been in effect since May 9, 2018, caused
Chinese consumers with purchasing power,
particularly middle-class consumers which
there are over 400 million middle class Chinese
consumers (referring to data of National
Development and Reform Commission), to
become more confident in buying more
gem and jewelry goods, especially brandname products. Statista estimated that in
2018 luxury jewelry products revenue would
obtain of approximately US 14.25 billion
dollars, an around 1.1 percent growth from
the previous year.

Indian gem and jewelry
market
worth

US 75

billion dollars

20
25
20
19

Market’s value
would increase

US 100

to
billion dollars
in 2025

The second
highest gold
consumption
of the world

China’s gem and jewelry market in 2019 may be crippled by economic
risks due to instability from the trade barrier policy of the US, which is
China’s key export country, together with the country’s domestic problems
because of risks from Shadow Banking8 and business sector’s high levels
of debts. These factors may slow down Chinese economic growth in 2019.
IMF anticipated that China’s economic growth would go down more than
1.60 percent in 2019 compared to 2018. The decrease may affect Chinese
consumers’ confidence in gem and jewelry consumption. However, there
are some factors supporting their spending from the government’s measure
to expand personal tax reduction privilege to boost domestic consumption.
The measure will be effective from the beginning of 2019 onward. It could
help lessen Chinese gem and jewelry market’s shrinkage.

2018
The world’s top largest gem
and jewelry product consumers

30

percent
share

2019
China's economic
growth

Luxury jewelry products revenue

US 14.25

billion dollars

1.1%
growth

down

1.60%

Shadow Banking is the practice of credit transactions without proper government control. The practice may be carried out within banking sector or nonbank sector. China’s shadow banks are divided into 3 types: 1) institutions that take deposits without supervision similar to that of commercial banks,
for example, illegal banks; 2) non-bank financial institutions that serve like commercial banks, for example, pawnshops, corporate credibility assurance
institutions, and microcredit companies offering loans to small and medium enterprises; 3) transactions of commercial banks outside their balance
sheet, for example, Wealth Management Products (WMPs), Retrieved December 11, 2018 from https://www.bot.or.th/Thai/phrasiam/Documents/
Phrasiam_5_2557/No.08.pdf
8

5

HOT ISSUE

As for consumption, China is the world’s largest gold
consumer market with an annual gold consumption of
almost 1,000 tons.9 More than half of Chinese gem and
jewelry market’s consumption is gold jewelry consumption,
particularly 24K gold jewelry aimed for saving as asset and
showing social status. Nevertheless, Chinese consumers tend
to buy gold bullion for speculation and younger generation
Chinese consumers prefer gold jewelry with modern pattern
designs over simple designs or traditional styles. Moreover,
platinum jewelry and gem-decorated jewelry products have
been increasingly popular. Gemstones which Chinese consumers
prefer for jewelry pieces are diamond (popular for bridal
jewelry), ruby, sapphire, jadeite, pearl, amber and topaz. In
addition, Chinese consumers are likely to buy brand-name
products because they are certain of product quality and
standard. They also like made-to-order products which allow
customers to take part in designing and choosing materials.
The products are unique and fulfill customers’ demand. They
will gain more popularity in the future.
The UK’s jewelry market in 2018 was rather subdued
because of negative factors from economic downturn following
Brexit which weakened investors’ confidence in trading and
investment and consumers’ confidence in spending on luxury
products. Nonetheless, there was positive factor from consumers
with purchasing power who still bought jewelry products.
According to Statista, sales of the UK’s jewelry market in
2018 was estimated at US 3.29 billion dollars, with a slight
growth rate of 0.4 percent compared to 2017. Uncertainty
after Brexit will remain a negative factor to its economy and

Germany’s jewelry market in 2018 was driven by
increasing consumption confidence. Recovering economic
encouraged German consumers to spend more money on
fine jewelry such as gold jewelry, platinum jewelry and
diamond jewelry whereas sales of silver jewelry slightly
weakened. According to Statista, German market’s jewelry
sales in 2018 was estimated at around US 4.79 billion
dollars, a 1.3 percent growth from the previous year.
In 2019, jewelry trading in Germany will benefit from
economic condition which has been anticipated that will
remain favorable and expand further.
Nowadays, German consumers prefer jewelry with
uniqueness, high quality and delicate patterns. Thus, they
tend to buy more handmade products as well as jewelry
produced by innovations or technologies with distinction
and uniqueness. They also focus more on environmentalfriendly and humane manufacturing process.

2018

2018
Sales of the UK's
jewelry market

German market's
jewerly sales

US 3.29

US 4.79

0.4%

1.3%

billion dollars

growth
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weaken the UK’s consumers demand for gem and jewelry
products in a few years ahead.
The UK’s consumers fondness for yellow gold jewelry
and 18K yellow-gold-plated silver jewelry was influenced
by Meghan Markle, Duchess of Sussex, who wore yellow
gold jewelry when attending different functions as well as
gold engagement ring of Prince Harry, Duke of Sussex. It is
likely that yellow gold jewelry will continue its popularity in
2019. Regarding design, the UK’s consumers tend to look
for jewelry products with stylish designs and affordable
prices.

billion dollars

growth

Top 10 Gold Consuming Countries, Retrieved November 22, 2018. From https://www.providentmetals.com
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Japan’s jewelry market in 2018 recovered satisfyingly
in accordance with economic condition which constantly
improved. As a result, domestic demand also rose. Furthermore,
increasing number of inbound tourists was another supportive
factor. In addition, the government retained VAT rate at 8
percent. Yano Research Institute estimated that Japan’s
jewelry and luxury product market in 2018 expanded around
1.30 percent compared to the previous year with the value
of about JP 960 billion yen (approximately US 8.46 billion
dollars10). However, the government announced a VAT rate
increase from 8 percent to 10 percent. The new rate will be
effective from October 2019 onward. It will raise jewelry prices
and may diminish demand for jewelry products in Japan.
Currently, jewelry made from gold, silver and platinum
as well as diamond jewelry are popular among Japanese
consumers. As for design, Japanese consumers are fond
of adorable handmade jewelry products using Japanese
cartoon characters and Asian cultures as patterns. The styles
have been constantly popular. However, consumers want to
see much diversified patterns. More Japanese consumers
are likely to buy small and lightweight jewelry pieces suitable
for every occasion.
The UAE is not only a major importer which exports to
other Middle Eastern countries, it is also one of the world’s
significant jewelry market. In 2018, the UAE’s gem and jewelry
trading market was not encouraging because consumers lost
confidence in spending on luxury products due to unsatisfying
economic growth11 and conflicts with other countries in the
region. Additionally, the government raised VAT rate to 5
percent and strictly impose an import tariff rate of 5 percent
on gem and jewelry imports after it had always been lenient
(effective since early 2018). Economic factors, VAT, and
import tariffs will continually impair the UAE’s consumers
demand for gem and jewelry in 2019.

2018
Gem and jewelry
consumption

Gold

jewelry took
the highest
share

fifth largest

The
gold jewelry consumer
market of the world

2018
Japan’s jewelry and
luxury product market

US 8.46

billion dollars

1.30%
growth

Regarding gem and jewelry consumption, gold
jewelry took the highest share among gem and
jewelry products in the UAE’ market. The country was
the fifth largest gold jewelry consumer market of the
world. Its consumers prefer large jewelry pieces with
Arabian style patterns. Their demand for diamond
jewelry and platinum jewelry is likely to increase.
Moreover, with a large number of foreigners living in
Dubai and tourists traveling in the UAE, demand for
modern jewelry products in various designs has also
been increasing in the market.
In order to penetrate the markets mentioned
above, beside producing goods in line with consumers’
demand and taking part in international gem and
jewelry trade fairs to meet importers from different
countries as it has always been done, there is
another way which should be focused more, that is,
going online. Entrepreneurs can establish an online
store on a website/webpage and publicize through
social media which has been rapidly expanding and
is likely to grow constantly as people can access
technology and the Internet much easier. It is also a
cost-saving way bringing products to target consumers
directly and extensively. ResearchAndMarkets.com
forecasted that the global online jewelry market
from 2018-2022 would grow at an annual average
rate of almost 16 percent. Therefore, gem and
jewelry traders should not overlook online trading
because it may boost companies’ sales to exceed
expectations.

Based on exchange rate from https://th.exchange-rates.org as of December 13, 2018: JPY 10,000 = USD 88.1698
World Bank forecasted that the UAE would obtain economic growth of only 2 percent in 2018 with an inflation rate of 4.2 percent, Retrieved December
12, 2018. From https://www.worldbank.org/en/country/gcc/publication/uae-economic-outlook-october-2018
10
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World’s Gem and Jewelry Export Value Ranking
Country

Rank

Switzerland

1

Hong Kong

2

United States

3

Thailand

15

Value (million USD)

Share (%)
14.69

12.12
11.52

Change (%)

70,354.96

2.68

58,018.96

-22.33

55,157.98

8.63

10,126.42
2.11

-10.17

World’s Polished Precious Stone Export Value Ranking
Country

Rank

United States

1

Switzerland

2

Thailand

3

Hong Kong

4

Value (million USD)

Share (%)

Change (%)

1,636.95

33.67

11.21

753.29

15.49
15.21
15.09

7.34

739.64

3.68

733.67

-38.26

World’s Polished Semi-Precious Stone Export Value Ranking
Country

Rank

United States

1

Hong Kong

2

Thailand

3

Singapore

4

Value (million USD)

17.35
12.04

Change (%)

366.48

-10.20

364.20

-2.83

19.62
19.50

Share (%)

324.12

7.39

224.96

76.18

World’s Silver Jewelry Export Value Ranking
Country

Rank

Thailand

1

Germany

2

India

3

Hong Kong

4

Value (million USD)

1,541.68

26.90
786.73

13.73
11.51
8.85

Share (%)

Change (%)
5.87
-17.97

659.42

-83.31

507.04

17.40

World’s Gold Jewelry Export Value Ranking
Country

Rank

China

1

Switzerland

2

India

3

Thailand

11

Value (million USD)
14.60
14.13
13.96

Share (%)

Change (%)

10,236.38

25.49

9,903.87

7.70

9,785.48

59.97

1,749.43
2.50

Source: Global Trade Atlas, data processed by the Gem and Jewelry Institute of Thailand (Public Organization)

7.72
9
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Madagascar

Nigeria

Zambia

Tanzania

Rubies and sapphires from
Madagascar are of good quality.
Various semiprecious stones
are also found in the country.
Madagascar has been known as
a source of great quality sapphires
which account for half of the
world’s total sapphire supplies. Key
ruby and sapphire deposits of the
country are in Antsiranana Province,
Mahajanga Province, Toamasina
Province and Fianarantsoa where
Ilakaka, believed to be the world’s
largest sapphire source, is located.

Nigeria is a source of blue sapphire
which is highly demanded in the
global market. Good quality semiprecious stones like tourmaline have
been recovered in high amounts.
Almandine garnet, aquamarine and
topaz from Nigeria are well-known
in the global market. There are gem
deposits in many areas such as
Taraba State, Bauchi State, Yobe
State, Nassarawa State and Oyo
States.

Emeralds from Zambia have been
popular in the global market
because their bluish green color
is similar to that of Colombian
emeralds. Zambia is the second
largest emerald supplier of the
world. Semiprecious stones like
amethysts and aquamarines
from Zambia have been highly
sought-after in the global market.
Zambia’s important gemstone
deposits are located in Copperbelt
Province, Southern Province,
Central Province and Eastern
Province.

Tanzania is a gemstone source
with eminent potential as precious
and semiprecious stones of diverse
varieties are found. It is not only
the sole tanzanite source of the
world but also one of the world’s
primary sources of tsavorite garnet.
Significant gemstone deposits are
located in Arusha Region, Manyara
Region, Tanga Region and Ruvuma
Region.

Mozambique
Kenya
Colombia

Brazil

Colombia is the source of the
supreme quality emeralds of the
world. Thus, Colombian emeralds
are typically the most expensive.
The country’s primary emerald
mining activities are carried out
in Boyaca Province.

Brazil has been renowned as a
source of emerald, citrine, cat’s-eye
chrysoberyl and color-changing
alexandrite. Its significant gemstone
mines are located in Minas Gerais
State and Rio Grande do Sul State.

10

Kenya is a source of prominent
gemstones, that is, ruby and pink
sapphire. The country’s significant
semiprecious stones are tsavorite
garnet, amethyst, aquamarine
and lolite. Its main deposits are
located in Central Province, Rift
Valley Province, Coast Province
and Nairobi Province.

Mozambique is a ruby producer
playing an important role in current
global market. Rubies from the
source are of high quality with
some characteristics similar to
rubies from Myanmar and Thailand.
It is also the world’s major source of
Paraiba tourmalines. Cabo Delgado
Province where Montepuez deposit
is located, Niassa Province and
Nampula Province are the country’s
key sources.

Afghanistan

India

Myanmar

Vietnam

Afghanistan is teemed with deposits
of various metals and colored
stones. Its key precious stones are
ruby and emerald while lapis-lazuli
is its main semiprecious stone.
The country’s prominent gemstone
deposits are located in Kabul
Province, Parwan Province and
Badakhshan Province.

India is a source of renowned
precious stones which are ruby
and blue sapphire. Sapphires from
Kashmir have been known for
their fine quality and outstanding
beauty. India’s eminent semiprecious
stones include topaz, garnet, zircon,
amethyst and aquamarine. Its key
gemstone sources are located in
Odisha State, Jammu and Kashmir
State, Tamil Nadu and Karnataka
State, and Andhra Pradesh State.

Myanmar is rich with gemstones
—jadeite, ruby, sapphires of various
colors, spinel, peridot, topaz and
pearl. Pigeon’s blood rubies from
Mogok have been known for their
utmost beauty and quality which is
the finest in the world. The country
is also a source of large jadeites
of the best quality in the world.
Myanmar’s major gemstone
deposits are in Mandalay where
Mogok is located, Kachin State
and Shan State.

As Vietnam is abundant with diverse
gemstones including ruby, sapphire,
aquamarine, amethyst, peridot, spinel
and topaz, its gemstone deposits
are found across the country.
Ruby and sapphire are Vietnam’s
famous gemstones. The gemstones’
prominent deposits are in provinces
such as Yen Bai Province, Nghe An
Province, Dak Lak Province, Lam
Dong Province and Dong Nai
Province.

Sri Lanka

Indonesia

Australia

Sri Lanka is one of the sources of
good quality gemstones, particularly
Ceylon sapphires. Star sapphires are
also found in the country. Sri Lanka’s
supplies of over 75 varieties of gemstone
are still abundant. Its major ruby and
sapphire sources are located in
Central Province (Metala District) and
Sabaragamuwa Province (Ratnapura
District).

Apart from being among the top 10 gold
sources of the world, Indonesia is also
a source of various semiprecious stones.
The country’s eminent semiprecious
stones are amethyst, agate, opal,
chalcedony and quartz. Its dominant
gemstone mines are located in South
Kalimantan, West Java, East Java and
Southeast Sulawesi.

Australia is an eminent blue sapphire
source of the world as it supplies about
70 percent of the total blue sapphire
volume in the global market. The country
is also a source of yellow and green
sapphire as well as ruby. Queensland
State and New South Wales State are
Australia’s primary gemstone sources.

Agate
Alexandrite
Amethyst
Aquamarine
Chalcedony
Citrine
Emerald
Garnet
Jade
Lapis-Lazuli
Opal
Quartzs
Ruby
Sapphire
Tanzanite
Topaz
Tourmaline
Zircon
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Jewelry and Technology:
Beauty and Value of Your Choice
Nowadays, technology has extensively been involved in everyday life. It has been associated
in various businesses even jewelry business. The terms “digital smart jewelry,” “digital jewelry,”
and “smart jewelry” used by the market refer to a jewelry product which is a jewelry piece with
features of an electronic gadget. It offers artistic value of jewelry along with electronic features.
In order to design such jewelry products, many aspects are taken into consideration. Depiction
of a story through a jewelry design and materials used are among prime elements as they are
employed to present a story related to personal preference. They also effectively connect a
jewelry piece with a wearer by triggering a wearer’s feeling toward jewelry. Materials used are
selected to suit a jewelry piece’s function.
Other than telling story through design, it is vital to
pay attention to interaction between a wearer and jewelry
regarding design distinction and functions. These two
elements combined bring about technological experience
for wearers which helps winning more consumers for this
jewelry product since a jewelry piece does not only express
a person’s identity but also shows value and meaning
a person holds for jewelry.
Digital smart jewelry is a new product which is being
marketed. As a result, its business potential attracts
manufacturers and consumers. Despite having been available

in the market for a while, it still holds potential for constant
growth. The market for this product is still at an initial stage
of a product life cycle. Manufacturers have constantly been
researching and developing on what consumers or wearers
place importance, whether related to safety of a jewelry
piece, security of personal information in some jewelry
products, or service life and care. Thus, this type of jewelry
has been available in the market in different designs and
electronic functionalities for consumers to choose according
to their preference.

A Part of Body Adornment
Digital smart jewelry is produced in various forms of
jewelry including necklaces, bracelets, rings, earrings or
brooches. They all provide different electronic functionalities.
For example, WE BLOOM COLLECTION of China’s Totwoo.
Jewelry in the collection may look like typical bracelets or
necklaces but they can be a daily activity tracker for walking
distance and calorie counter. Also, it can be used as a
device for reminder, a device display notification of important
incoming calls from mobile phones. Furthermore, daily
horoscope service is also offered by a flashing light on the
jewelry. On any lucky day of its wearer, the jewelry piece will
shine immediately. If a wearer wants the jewelry to shine at
any specific time, he/she can select its shine mode. Apart
from functions for wearers, there are also functions relating
to people’s relationship. When a wearer matches his/her
jewelry piece with that of any person he/she wants, they
can send messages to express their feelings from anywhere,
at any time. They simply shake or tap their jewelry pieces and
the jewelry will respond to their command.

CREDIT:
WE BLOOM COLLECTION
FROM TOTWOO

Health Assistant
Jewelry products tracking daily activities and fitness
have been designed and developed for more jewelry-like
appearance. For example, Swarovski launched Misfit Swarovski
Shine which designed exclusively for women with crystals as
12

CREDIT: MISFIT SWAROVSKI SHINE BY SWAROVSKI

its main focus. Data recorded are sent to an application of
Misfit on a mobile phone. Another example of such product,
which harmoniously merges jewelry’s aesthetic quality and
technology, is Joule Earring Backing from Joule. They are not
only earrings which are able to track daily activities, they can
also detect heart rates. The brand claims that they are the
smallest and lightest daily activity trackers. However, the
products are not available ubiquitously. They are offered
only by pre-order.
Additionally, digital smart jewelry can be used for in-depth
health data. Leah Heiss designed Inner, a brooch detecting
its wearer’s emotions. It is comparable to an alarm to notify
a wearer to be careful about stress at the moment. Moreover,
there is also Diabetes Jewelry, for diabetes patients. It consists
of a necklace and a ring with a hidden insulin injection.

CREDIT: INNER AND DIABETES JEWELRY FROM LEAH HEISS

Security System

CREDIT: JOULE EARRING BACKING BY JOULE

Memory, Relationship and Emotion
Stimulating consumers’ empathy is important because it
helps gaining more consumers. Memory, relationship and
emotion is what can be generated. A digital locket called
“Remember, Forget, Daguerre and Orpheus” was designed by
Jayne Wallace. The jewelry is not a typical locket, but it can
take a photo with a tiny camera. Selected photos will appear
on a display designed to resemble a frame of memory. Most
importantly, unlike any typical photographs, the photos in the
locket will not be faded or vanished through time. Therefore,
memories and emotions will always remain vivid.

Like any rings, NFC Ring is designed for every
occasion. However, apart from its modern appearance,
being suitable for consumers of every age, and being
appropriate for every event, it can also be used as a
personal security system. This is because its electronic
functions include unlocking a mobile phone. By swiping
a mobile phone above a censor on the ring, the phone
will be unlocked. The ring can also unlock a door as
well as transferring data via a Wi-Fi network. Another
important feature of the ring is NFC Ring does not need
to be recharged throughout its service life.

CREDIT: NFC RING

Movie Fans

CREDIT: JAYNE WALLACE’S REMEMBER, FORGET,
DAGUERRE AND ORPHEUS

This category of jewelry has the least electronic
functions since most of the products in the category
are exclusively designed to imitate characters, items or
weapons used in movies. Technological features which
are used the most are glowing or sound features of such
jewelry products because consumers who are die-hard
13
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movie fans already have attachment to their favorite
movies. Thus, compared with other jewelry products,
electronic features are not important. Despite offering
limited technology, the product can win consumers
without difficulty. The only influential factor is price point.
Affordable price point will instantly boost sales of these
jewelry products.

CREDIT: PAYWEAR BY WESTPAC

CREDIT: JEWELRY PIECES FROM STAR WAR BY GEEKNET, INC.

CREDIT: JEWELRY PRODUCTS FROM IRON SKY BY ERNO SALMELA

Cashless Society
Shopping is an activity everyone does on a daily basis.
In this digital age society, shopping’s form and method has
been changed to become more seamless and convenient
such as making payment through smart phones. Jewelry
has also been used for this activity. In Australia, Bankwest
uses a ring as a payment device to replace a debit card.
The bank calls it “Tap & Go.” Apart from convenience,
there are additional advantages: being waterproof, can be
used without any applications, and no battery recharging
required. Another example of applying jewelry in such
activity is how Westpac designed many jewelry products
such as brooch or wristband which are called “PayWear.”
All in all, banks assure data security relating to every kind
of financial and payment activities made by jewelry pieces.

CREDIT: TAP & GO RING FROM BANKWEST
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As mentioned above, digital smart jewelry products are
made for various electronic features. Their appearances
have become more stylish and fashionable. In order to open
up opportunity for such products to access wearers’ daily life,
it would be fantastic to have jewelry which is not only for a
special occasion or only when required. It can be worn on
daily life for other purposes apart from adornment. Digital
smart jewelry products can respond to such demand. People
in the digital age have to do many things at the same time.
Anything that can provide multiple utilities under existing
limitation will definitely be wanted by consumers.

CREDIT: TOTWOO, A DIGITAL SMART JEWELRY BRAND FROM
CHINA LAUNCHED ITS PRODUCTS IN THE US IN MAY 2018

Apart from large companies which have begun more
marketing initiatives for digital smart jewelry products, there
have also been new players in the market. The situation
shows that the current market value is remarkable.
Moreover, digital smart jewelry products do not have to be
sold exclusively in traditional jewelry stores because there
are exclusive jewelry brands for such products with direct
distribution channels. This helps the products to reach more
consumers. From now on, it is extremely interesting to see
what digital smart jewelry products can offer, how will they
attract consumers and how much market value they can
generate.
Reference:
1) WHY SHOULD JEWELLLERS CARE ABOUT THE DIGITAL?. Journal of
Jewellery Research. Retrieved September 5, 2018.
http://www.journalofjewelleryresearch.org/wp-content/uploads/
2018/04/JOJR-vol-1-Koulidou.pdf
2) Digital Smart Jewelry: Next Revolution of Jewelry Industry?.
IntechOpen.com. Retrieved October 8, 2018.
https://www.intechopen.com/books/digital-transformation-insmart-manufacturing/digital-smart-jewelry-next-revolution-ofjewelry-industry-

M A R KET W I SE

Raising Niche Market Sales with Handmade Jewelry
Many business operators may have been facing problems of mass marketing failing to
boost sales or generate much profit in the current situation due to intense competition from
number of the competitors and prices. However, if entrepreneurs consider penetrating niche
markets, particularly that of consumers who love handmade jewelry products with creativity,
gimmicky designs and meticulousness in production, they will be able to generate more value
added as they can set high prices and make more profit per unit. Also, the products will pave a
way toward building their own brands.

Thriving Handmade Jewelry Market
Everyone is fond of uniqueness hence handmade products,
including jewelry products, have been rising in popularity in
many countries such as the US, the UK, Canada and Japan.
According to a marketing research of Technavio, handmade
product markets (including jewelry) of the world during

2015-2019 has been growing around 12 percent per year.
The US is the largest market. Its handmade product market
has been driven by demand for home decoration, jewelry
products and fashion merchandises such as bags and belts.

Selling Ideas to Generate Value Added for Handmade Jewelry
Common jewelry sold ubiquitously may cost a few US
dollars. However, with ideas accenting uniqueness through
handmade jewelry pieces combined with gimmicks or
application of materials could create value added of many

folds. This article features examples of handmade jewelry
in order to help entrepreneurs expand their businesses with
their own creativity.
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Gimmick:
Gimmicks can be applied by producing jewelry products with
movable parts like products of “Try Me,” a Thai brand. They are
hand-painted jewelry products with gimmicks such as a carousel
ring which can actually move and a ring with a cat-shaped head
and a shakable bell. They are sold at 9 to 110 US dollars. Another
example is a puzzle ring, which consists of many rings clasped
together into a ring. It is a craft which employs advanced skills
passed down from traditional goldsmiths of Chanthaburi. Some
producers have developed designs to make parts of puzzle rings
move, for example, a dog puzzle ring of which the dog’ head is
movable and a crab ring with moving claws. In addition, different
gemstones can be used to create value added. Puzzle rings are
priced from 10 to thousands of US dollars, depending on metals
and gemstones used and complication of each design.

CREDIT: BAN WAEN KON’S PUZZLE RING OF
WHICH THE LION’S MOUTH CAN MOVE

to adorn jewelry pieces by themselves makes each
jewelry piece becomes one of a kind. The trend has
been gaining extensive popularity in many countries.
For example, Indonesian’s major brand, “Aeroculata,”
lets its customers design their jewelry pieces by
selecting different charms to add to gold jewelry
settings as well as offers pendants with message or
word engraving on jewelry settings. Their prices start
from 25 US dollars. In addition, METALPRESSIONS,
a brand from the US, sells jewelry which customers
can design by choosing a message and gemstones
to be embellished on jewelry pieces made of silver and
gold. They are priced from 100 to 3,700 US dollars.

CREDIT: PEACOCK FEATHER EARRINGS OF MOREEYA

Adopting Natural Material:
Generally, peacocks shed their feathers once a year.
“Moreeya,” a Thai brand, uses the shed feathers to embellish
earrings made of metals. Other materials like colored stones,
pearls and colored rocks are also used. The earrings are
sold from 14 to 305 US dollars. Furthermore, a Thai brand,
“Juno Janssen” incorporates butterfly wings, bamboo, cotton
fabric, silk and rocks in their designs with silver or brass and
colored stones as well as Thai and Lanna vibes. The products
are priced from 21 to 100 US dollars.

Customized Engraving and Self-Designed
Jewelry:
Allowing customers choose words or messages and other
materials such as colored stones, colorful rocks, or charms
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CREDIT: A NECKLACE AND A PENDENT WITH BRANDS’
NAMES ENGRAVED METALPRESSIONS

Website Selling Handmade Jewelry
Online trading is a marketing channel which has been growing
rapidly because products can vastly reach target group with
low costs. There are numerous websites selling handmade
jewelry. In order to set appropriate prices, entrepreneurs should
thoroughly find out about all related fees of each platform. After
fees are deducted, a desired profit is obtained. The following
websites may help bring your products to customers worldwide.
Etsy.com is the world’s number one handicraft website.
The website’s key customers are Americans and Europeans.
There are also customers from Canada, Australia and Asian
countries. Registration to sell products can be done by simply
provide a shop’s name and details of products. A Paypal account
is required for receiving payment from customers. There is no
monthly fee but there is a fee for placing products on the
website. The fee is 0.20 US dollar per item. Each item is active
on the website for 4 months. If a product does not sell within 4
months, it will no longer be visible on a shop’s page. However,
sellers can set their product listing to “auto-renew.” Etsy will
automatically charge product listing fee every 4 months.
When the product is sold, a 5 percent fee of the product
price, including shipping and handling fees, will be charged.
Moreover, when payment transaction is made by a customer, a
seller has to pay around 5 percent of the payment to Paypal.

A DYED PEARL NECKLACE FROM CHINA’S THEBESTDIY SOLD ON
ARTFIRE.COM FOR 49.99 US DOLLARS

Despite being unique, handmade jewelry products may not
be able to acquire favorable sales without prominent features.
Thus, entrepreneurs have to create outstanding elements
for products by selling ideas enhancing products to hold
uniqueness and distinctive styles. Entrepreneurs must also
focus on product quality in order to make customers feel that
the products are worth spending their money on. Furthermore,

A HANDMADE RING OF AYALA FROM ISRAEL SOLD ON
ETSY.COM FOR 1,557 US DOLLARS

Artfire.com is a leading online marketplace for
handmade products. It is known across the world.
Most of its customers are Americans and Europeans.
There are also customers from Canada, Middle Eastern
countries and Asian countries. The website offers 3
product listing plans as follows: (1) Standard Shop with
a monthly fee of 4.95 US dollars and a product listing
fee of 0.23 US dollar per item allows up to 250 active
listings. Once a product is sold, there will be a fee of
9 percent of the product price excluding shipping and
handling charges. (2) Popular Shop with a monthly fee
of 20 US dollars without additional listing fee offers
up to 1,000 active listings. As soon as a product sells,
there is a fee of 3 percent of the product price excluding
shipping and handling charges. (3) Featured Shop
with a monthly fee of 40 US dollars without additional
placement fee of each item allows up to 2,500 active
listings. When a product is sold, a fee of 3 percent of
the product price, excluding shipping and handling
charges, will be collected. Payment from customers
must be made through a Paypal account. When a
customer makes a payment, Paypal will deduct a fee
of around 5 percent.

online selling through leading websites will expand
their markets. Finally, creating selling point by adding
a “gimmick” or “story” to each product will help
penetrating a niche market. All in all, selling handmade
products will definitely promote your business’ sales
and profits.
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What's Happening

Israel Signed a Diamond Auction Partnership Agreement with Alibaba
Israel Diamond Exchange (IDE) has signed a partnership agreement with Alibaba’s
auction platform in order to bring loose diamonds of its over 150 trade members to be
auctioned online with Alibaba. The online auction will be launched in February 2019.
IDE anticipated that the cooperation will expand its reach to Chinese consumers.

Australia’s Ellendale Diamond Mine May Be Invigorated
Australian government has been selecting an expert company to bid for mining
operation in Ellendale mine which was one of the world’s key yellow diamond sources.
Previously, over half of gross yellow diamonds supplied to the market were from the
mine. A leading jewelry trading company, Tiffany & Co., also bought raw materials from
the mine. POZ Minerals, operating diamond excavation operation in the area connecting
to Ellendale mine, has provided information that valuable resources including rough
diamonds and yellow diamonds can be found in the area under its responsibility similar
to that of Ellendale mine. The company is ready to supply its production to buyers.
Recently, the Australian authority has ended proposal submission since the end of last
November. It will take a while to choose a concessionaire and the selection result will be
announced in 2019.

Rising Demand for Platinum Jewelry in China
Platinum Guild International (PGI) reported that in 2018 China was the largest
platinum jewelry consumer in the world with a consumption share of 70 percent.
Its consumption demand is likely to increase constantly. The latest data of jewelry
production sector in China indicated that platinum jewelry production accounted for a
35 percent of precious metal jewelry production. Platinum raw material of 2.5 million
ounces per year are used for production.

India’s Fine Jewelry Market Could Replace the US
According to a research of Euromonitor, China remained the world’s largest fine
jewelry market with the market value of US 92 billion dollars (forecasted during the
end of 2018). India might replace the US as the second largest market of the world
with its market value which rose to US 62.8 billion dollars. The US’ market value has
been anticipated to reach US 58.6 billion dollars. Platinum jewelry and diamond jewelry
products have become more popular among Indian consumers. Thus, trade value of
the products increased. However, as Indian economy has always been unstable and the
country has often changed its trading taxation system, the country’s trading situation
should be observed closely.

Amazon Proposed Using “For Keeps” Label for Online Jewelry Trading
Amazon, the world’s giant online shopping platform, has planned to use “For Keeps
by Amazon” label on its jewelry goods shipped to consumers in order to guarantee
products accuracy and safety until consumers receive them. Amazon believes that using
the method would boost online jewelry trading platform’s growth and consumers’ trust
which would eventually benefit the company in the long run.
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Made in USA

American Consumers Turn Toward ‘Made in USA’ Jewelry
In the midst of the trade war between the US and China, American consumers
have been shifting more toward jewelry goods produced in the US. Most of jewelry
product consumers are working-age women who earn their own income. They are
willing to pay high prices for jewelry pieces manufactured or designed by their
fellow Americans. This reflects the consumers’ patriotic attitude, though jewelry
market cannot completely reduce its dependence on Chinese products.

Italian Jewelry Flourishes in Russia
From 2016 to present, Italian jewelry exports have seen favorable success in
Russia due to their distinctive points in quality. Their European styles with details
and gimmicks also match Russian consumers’ preference and demand. The
products have gained interest and earned good sales from Russian consumers
who live in major economic cities such as Moscow, Vladivostok and St. Petersburg.

Chow Tai Fook Applies De Beers’ Blockchain Technology to
Diamond Trading
As De Beers has developed Blockchain operating system under the name
TRACR Diamond-Tracking Program to be used for saving data and sources of
diamonds in every step until they reach consumers. The program focuses on
accuracy of diamonds’ sources and business operation transparency, especially
mining labor process. Recently, Chow Tai Fook, a large jewelry retailer in Asia,
has signed a cooperation agreement with De Beers to apply the technology to its
business. This will develop digital platform of diamond manufacturing and trading
network and cover the global gem and jewelry trading market more extensively.

eBay Certifies Fine Jewelry Sold Through Online Platform
eBay, one of the world’s prominent trading and auctioning websites, has
certified over 45,000 jewelry items sold through the company’s platform. The
products of which characteristics, origins, or sellers’ trustworthiness have been
inspected include many gem and jewelry products sold through the website
such as engagement rings, wedding rings, polished diamonds, colored stones of
US 250 dollars to US 20,000 dollars. According to earlier trading data, 50,000
jewelry items were sold daily. On the average, at least one diamond jewelry
piece was sold each day. Apart from product certification, eBay also adds an
“authentically verified” label to the products for assurance and customer
confidence enhancement.
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