










The most important import source was  
Switzerland with the import share of 27.29 percent, 
decreasing by 43.30 percent. Most of the products  
imported from Switzerland were unwrought or semi-
manufactured gold. Other major import sources 
were Australia, Hong Kong, Thailand and China 
with the import shares of 16.14, 13.27, 7.25 and 

5.47 percent respectively. The main product which 
Thailand imported from Australia and Hong Kong 
was unwrought gold. China was Thailand’s  
important source for importing silver, while most  
of the products imported from Thailand were  
jewelry sent back after being exported to exhibit in 
gems and jewelry fairs in foreign countries. 

F igure 3: Thailand’s Gems and Jewelry Import Sources in 2009

Source: The Gem and Jewelry Institute of Thailand (Public Organization)
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Conclusion

Overall, the export value of Thailand’s gems 
and jewelry throughout the year 2009 expanded 
by 18.03 percent. Nevertheless, if considering the 
export value of gems and jewelry products under 
various criteria in order to know real potential of 
Thai gems and jewelry products, it was found that 

• The export value of Thailand’s major  
products including diamonds, colored stones,  
synthetic stones, jewelry and imitation jewelry 
decreased by 16.03 percent. 

• The export value of Thailand’s gems and 
jewelry, excluding that of unwrought or semi-
manufactured gold, reduced by 16.22 percent. 

• The export value of Thailand’s gems and 
jewelry, excluding that of unwrought or semi-
manufactured gold and the import value of products 
sent back after being exported to exhibit in gems 
and jewelry fairs in foreign countries, dropped by 
13.00 percent. 

According to the above information, it was 
found that the export value of gems and jewelry  
products, which had the relatively high rate of 
expansion, resulted from the export of unwrought 
or semi-manufactured gold. On the contrary, the 
export value of other major products declined due to 
trading partners’ economic downturn. However, GIT 
Gem and Jewelry Information Center expects that 
in 2010 the export value of Thai gems and jewelry  
(excluding unwrought gold) will increase about 
3-5 percent. The product which has considerable  
export potential is silver jewelry.

A major factor which will affect the export value 
of Thai gems and jewelry is economic growth in the 
major markets including the United States, Japan and 
the European Union. It is expected that economic 
growth in these markets will be positive in 2010, 
causing consumption demands to gradually rise. 
Meanwhile, consumer markets which have had the 
increasing importance such as China, India, Russia,  
Australia and the Middle East still have good  
economic performance. Furthermore, Thailand’s  
GSP eligibility for gems and jewelry products has 
been renewed for one more year. Therefore, Thai 
gems and jewelry products, particularly silver jewelry, 
have still gained a competitive advantage in the 
United States. However, there are some risks from 
negative factors including f luctuations in exchange 
rates and the value of the baht which tends to be 
stronger compared to the US dollar. These may 
reduce Thai product’s competitive advantage.  
Moreover, there has been more f ierce competition 
from rival countries to grab shares in the global 
market.

Therefore, Thai exporters have to focus on  
differentiating their products through design skills 
and modern production technology. In addition, they 
should penetrate new markets with high potential 
such as China, India, Russia and Middle East 
countries, together with Australia which has Free 
Trade Agreement with Thailand. Even though the 
export value to these markets is still low compared 
to the total gems and jewelry export value, there 
is a tendency of continuous growth. Moreover,  
competition in these markets has not been extremely 
f ierce. Thus, Thai exporters should not overlook 
these alternative markets. 

*  Chapter 71 Natural or cultured pearls, precious or semi-precious stones, precious metals, metal clad with precious metal 
and article thereof; imitation jewelry; coin 
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	 Service	Provider	on	Information	of	Gem	and	Jewelry	
Trade	on	the	Basis	of	Update,	Reliance	and	Accuracy

The online gem and jewelry database system serves as one of the essential tools of GIT information 
center in facilitating the dissemination of in-depth data in several aspects about the gem and jewelry  
industry to the public widely and eff iciently so that the data can be utilized by Thai entrepreneurs in  
planning the appropriate production and marketing strategies, developing the product style to correspond 
with the demand of consumers, adapting the strategies to keep pace with the changes in business  
environment, as well as avoiding the trade disadvantages. 

The online data covers such aspects as gems and jewelry marketing, import-export statistics, trade 
regulations, taxation structure, as well as international gems and jewelry trade fairs and seminars, importer 
lists in major markets and Thai exporter lists. Interested parties may use the gem and jewelry online database 
system without any costs incurred by logging on to http://gemandjewelrydb.git.or.th/gem
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